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AND ACCESSIBLE.”

DAVE ULRICH, Professor, Ross School of Business,
University of Michigan and co-author of Leadership Brand

“A prescriptive ‘how-to’ that enables managers and
executives to really understand what it takes to make
innovation a core competency.”

KELLY DUFFIN-MAXWELL, Senior Vice President,
Breakthrough Innovation, Kraft Foods, Inc.

“PROVIDES A NEW ROUTE MAP
FOR 21ST-CENTURY MANAGERS.”

FINANCIAL TIMES

“Gary Hamel creates an inspiring and needed vision
for the future of management that is not only more
human, but can unleash the full potential in all of us.”

RICHARD FLORIDA, author of The Rise of the Creative Class

By Gary Hamel, named #1 BUSINESS GURU
by the Wall Street Journal (2008)
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